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Yoko Sano (1938-2010), a Japanese author and illustrator of children’s books, was a busy mother in her 30s when she

created “Hyakuman-kai Ikita Neko™ (The Cat That Lived a Million Times).

Amazingly, she claimed the phrase “a million times” popped up in her head one day and everything else just clicked into
place. And, she added, it took her only 15 minutes to complete the storyline.

Perhaps that’s how masterpieces are born?
The protagonist, a tabby cat who is interested only in himself, keeps coming back to life over and over.

But he meets a beantiful white female cat one day, and learns for the first time what it means to Jove someone. He and the
white cat grow old together. And after she dies, he dies, too, never to return to life again.

His final life with the white cat must have been filled with warmth and happiness.

Sano once wrote that many people love this book precisely because “the only thing people truly wish with total honesty” is
to live an ordinary life with love.

But in this day and age, it has become increasingly difficult to make such a simple wish come troe.

1 understand that the latest model of ChatGPT, an interactive chatbot that answers questions posed by users, was recently
made “warmer and friendlier” in an upgrade.

Will the day come when an immortal Al Jearns to love someone, like the tabby cat in Sano’s book?
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A Japanese family film about Kabuki has attracted international notice, having successfully blended inspiration from India,
Korea and Tunisia.

Its distinctive mix has helped propel "Kokuho" to become one of Japan's top-grossing live-action movies, win praise from
audiences and critics around the world and be nominated for two Academy Awards, including best international feature.

The success highlights the impact of cultural exchanges in storytelling, influencing a rich Japanese tradition with global
perspectives.

As for the movie's international flavor, producer Chieko Murata wrote on Sony Music Entertainment's website, "1 was
influenced by Indian movies" when making the mega hit.

While Bollywood and Kabuki might seem like unlikely bedfellows, the two storytelling traditions share an important trait.

Indian movies are "entertainment films that weave stories through song-and-dance numbers (while minimizing the use of
words)," Murata said, adding that they "are extremely high in the quality of scripts, rendition, acting, camera work and other
elements.”

There are also similarities between "Kokuho" and Indian movies in how they communicate to foreign audiences. In a
Bollywood production, specific ornaments worn by married Indian women as symbols of their marital status are indiscernible to
non-Indian audiences and so need to be explained in the script, Murata said. Similasty, "Kokuho" features a scene that explains
why Kabuki has male actors who specialize in female roles.

The film's acclaim was also boosted by the diverse collection of talent. Director Lee Sang-il is a third-generation Korean
living in Japan. During a news conference in South Korea, he stated that the film represents "my identity as a cross-border
person,” as reported by the JoongAng Ilbo, a South Korean daily, on its Japanese website.
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