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Tsutsumi's 'Oni' wins two gongs at Annie Awards in Los Angeles

A scene from "Oni: Thunder God's Tale" (Provided by Netflix). Daisuke Tsutsumi's CGI-animated limited series "Oni:
Thunder God's Tale" took home two prizes at the 50th Annie Awards, often referred to as the Academy Awards for animation.

The final episode of the four-episode show, titled "The Demon Moon Rises," won Best TV/Media--Limited Serics and also
Best Production Design—Limited Series.

"These awards were achieved by all staff members who worked on the project,” Tsutstmi said in a statement. "And more
than anything else, I am prond that it was recognized by so many people because I made it to make many people around the
wozld feel the beauty of Japan."

The story centers around & free-spirited girl who strives to become a hero in a world inhabited by gods and monsters.

The screenplay was written by Mari Okada, whose previous works include “Anchana: The Flower We Saw That Day" and
"The Anthem of the Heart."
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“Tsutsimi's ‘Oni’ wins two gongs at Annie Awards in Y.os Angeles”
By ATSUSHI OHARA,, The Asahi Shimbun Asia & Japan Watch (ATW), 2023/03/24 & b &%
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Ghibli’s ‘Boy and Heron’ is refreshing for its no- ad approach

I got to see Hayao Miyazaki's "Kimitachi wa Do Tkiruka® in the evening of the day of its release. In English the film is
known as *The Boy and the Heron.” I was relieved that I got to that point knowing nothing whatsoever of what the feature-
length znime is about. During the days leading up to the release date, I'd been extra careful not to stomble across speculative
posts about it on social media. And I became quite nervous when, the moment the film was released, its details became widely
sharad.

Thinking back, I admit falling hook, line and sinker for Studio Ghibli's decision to forsake advertising the film. All Ghibli
revealed were the film's title and a single poster. There were no trailers or commercials. Such a departure from convention is
something only the most famous and established studio can pull off. The background to this zero-promotion strategy is given in
the book *Sutajio Jiburi Monogatari” (Studio Ghibli story), which was published Iast month, The book quotes producer Toshio
Suzuki telling Miyazaki, “I don't want to do the same thing again.” And Miyazaki replied, “T understand how you feel”
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“YVOX POPULL Ghibii's *Boy and Heron' is refreshing for its no- ad approach”
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